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	A.	Methodology
	In October 2000, graduate school deans from each participating university were asked to provide to CGS information on emerging and growing Alabama firms and businesses with which their respective graduate programs had formed partnerships or had extensive
	C.	Discussion
	Survey respondents involved with a graduate internship program were very positive about their experiences. The majority of cited positive aspects related to the recruitment of quality students, enhanced research opportunities, and the relationships these
	
	
	Methodology

	A survey protocol was constructed in coordination with the Alabama Council of Graduate Deans (Appendix C), and subject areas were comparable to those addressed in the in-depth business survey. Issue areas included: business needs for graduate-degreed emp


	Discussion
	Role of Graduate Education
	Many of the Graduate Deans, stated that the role of graduate education is to maintain and increase intellectual capital while expanding the knowledge base. The most obvious way graduate schools contribute in this fashion is by educating students.  Also,
	Technology
	A second common theme voiced by the Graduate Deans is that technology is the foundation of the future. Technology can be utilized to recruit, educate, collaborate, market, and advertise graduate education programs.  Furthermore, Graduate Deans report tha
	Needs assessments
	When discussing the future of graduate education, the most common theme among all graduate deans surveyed, is the ability of graduate schools to address simultaneously the needs of the students, the community, and the economy. At the University of North
	Community & Business Partnerships
	The most innovative and financially successful avenues for furthering graduate education are those that involve the collaboration of several different types of entities, including: universities, businesses, civic groups, and governmental organizations. I
	Other significant partnerships exist with companies and industries. Examples include: General Electric and Clemson University; Procter and Gamble and the University of Florida; Digital Media and East Tennessee State University; Lucent Technologies and Un
	Alternative Funding & Collaborative Lobbying
	A final major concern reported by Graduate Deans relates to the attainment of financial resources.  A large majority of the Deans make reference to the need for “alternative” funding, which typically refers to financial support from grants, joint venture
	Several Deans recommend that graduate schools find ways to better utilize grant dollars. The respondents report that often a funded project may be completed under budget, resulting in unused grant dollars following the completion of a project. These Dean
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	Protocol for in-Depth Business Survey
	A.	CONTACTS WITH THE UNIVERSITY COMMUNITY GRADUATE PROGRAMS
	What are the areas you estimate you will need to hire employees who have advanced degrees in the next few years? Can you estimate how many?
	Will you describe any contacts your company has with any university in Alabama?
	For example: job fairs, recruitment, projects or joint effort, guest lectures, faculty consulting services.
	
	
	
	
	B. COMPANY COMMITMENT TO GRADUATE EDUCATION

	d.	Would you say intern students are never, sometimes, or usually hired as regular employees?




	If no:
	a.  Have you considered working with a graduate internship program?
	Describe any incentives your company offers for employees to go back to school to get an advanced degree.  Can you give me a rough estimate as to the number of employees who have taken classes or earned an advanced degree?
	11. Could you tell me the name and number of your Public Relations/ Public Affairs Officer?
	Name:
	Phone:
	Address if different:
	Do you have any other comments?



