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How to Use This Manual
Each area of the university has different needs and applications for print, 

Web, and other types of media. This manual includes sections addressing 

the use of visual elements and styles across various types of mediums. It 

also contains examples of commonly used materials, appropriate colors, 

logos and marks, and fonts, plus examples of inappropriate visual elements 

and information about accessing the logos and marks. 

While comprehensiveness was a goal in developing this manual, questions 

will arise. Please call the Office of Communications and Marketing or the 

Office of Trademark Management and Licensing. Contact information is 

in the final section of this manual. Those offices can provide approvals, 

resources, and answers to any questions not specifically outlined in the 

guidelines.

This manual is also available online, where any updates between  

print editions will also be included. The Web address is:  

www.ocm.auburn.edu/styleguide.

   

Publication Planning and Compliance
Planning a Printed Piece
For the benefit of the university and all campus areas, print materials 

should:

	 • 	Be needed and necessary

	 • 	Adhere to a consistent style

	 • 	Clearly reflect that they are part of the Auburn University 	 	

		  family of publications

Carefully consider your department’s needs and:

	 • 	Avoid producing too large a quantity

	 • 	Avoid having too many publications by combining materials 	  	

		  when possible

	 • 	Adhere to a consistent standard of design instead of  

		  producing multiple types of materials that seem disconnected 		

		  from each other

	 • 	Follow the minimal design standards in this manual to help ensure 	

		  smooth, efficient approval processes for your materials

Answers to the following questions will aid you in effectively and efficiently 

reaching your goal for a publication. By establishing targets and appropriate 

messages, communications become more effective. Ask:

	 • 	Is there a better way to reach our audience? 

	 • 	What is the available budget?

	 • 	How many people do we need to reach (quantity)?

	 • 	Who is or who are my target audience(s)?

	 • 	What is the most important thing I want our audience to know 	

		  after reviewing my publication?

	 • 	What response or action do I want from the audience?

When you work with OCM in publication production, a step-by-step 

process begins with your completion of a Project Overview Form and  

an initial meeting to determine the best way to meet your needs and 

goals. When you produce a publication interdepartmentally, a similar  

procedure is strongly recommended. Forms are available online at  

www.ocm.auburn.edu/creativeservices.

To Print or Not to Print?
Increasingly, with the advent of electronic communications, alternative  

solutions are available to traditional print publications. Auburn is obligated 

by its status as a public university to curtail such costs whenever possible. 

To ensure the best stewardship of university funds, the following questions 

should always be asked prior to designing and printing a publication: 

   •  Is this publication absolutely necessary? 

   •  Is there an alternative to a print publication?

As a general rule of thumb, interdepartmental communications and  

messages delivered to a small audience (less than 1,000 people), should 

be done via electronic means. OCM can assist in producing electronic 

newsletters or in creating Web publications promoted by links sent to an 

email database. 

There may be other alternatives to printing; again, OCM can assist in 

helping you determine your best communications solutions. OCM also 

produces resources for use by the entire campus, such as pocket folders, 

general Auburn informational brochures and videos, templates for presen-

tations, Web pages, publications, and other materials that can reduce the 

time involved and the costs associated with communications materials. 

Compliance Monitoring
This manual outlines the procedures for approval of all promotional and 

printed material. Approval of marks and logos for merchandise or retail 

sale is issued by the Office of Trademark Management and Licensing;  

use of logos and marks on any publication and electronic materials must 

have the approval of the Office of Communications and Marketing.

Auburn-related printed materials that will be made available for sale, such 

as calendars and cookbooks, must comply with OCM’s printing policies, but 

must also comply with trademark licensing policies which require the printer 

of these materials to be licensed through the university’s licensing agent.
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Minimal Design Standards for Publications*

This Auburn University Style Guide and Identif ication Standards Manual  

contains examples and further descriptions of these standards: 

1. The Auburn University logo should appear clearly and prominently 

on the front and back (see #5, right) of publications to advance the 

image of Auburn, create an element of consistency and unity, establish a 

connection between areas and the university, and identify the publication 

as official, sanctioned Auburn information. Examples of varying ways 

it might appear are outlined in the Style Guide. It can appear alone or 

in combination with the name of the area or department, also used 

in appropriate logo format. As a general rule of thumb, the wordmark 

portion of the logo should be no smaller than one half an inch high 

on a standard 4” x 9” brochure, and proportionately larger for bigger 

publications.

2. To protect trademark licensing agreements and promote a consistent 

visual identity, Auburn University logos and marks may vary in size, but 

cannot be altered, tampered with, modified, or overprinted, as described 

in further detail in this manual. No independent or conflicting logos 

should be used.

3. In a four-color publication, the full color version of the Auburn logos/

marks/symbols is preferable, in official, approved Auburn orange and 

blue colors (see section on color in the Style Guide). In one- or two-

color publications, only approved two-color or single-color — orange, 

blue, black, or reverse white — should be used. OCM can help answer 

questions regarding alternatives.

4. The university seal should be used for formal or ceremonial documents 

only, and only in approved single-or full-color versions. It should not 

be used in marketing or promotional publications or on promotional 

merchandise (except for high-end merchandise approved by the Office  

of Trademark Management and Licensing).

5. The back of publications should contain:

• an Auburn University logo combined appropriately with the college, 	

	 school, or area name (OCM can prepare varying formats of 		

	 approved logos for your area for maximum flexibility)

• the equal opportunity statement: Auburn University is an equal 		

	 opportunity educational institution/employer. On occasion,  

	 the equal opportunity statement is utilized inside a publication rather 	

	 than on the back cover

• the university website (www.auburn.edu) and other applicable 		

	 websites

• the name of the department designing the publication and date 		

	 (month/year) in small print, for archival and accuracy purposes

6. In textual content, the Auburn University name must be used in full on 

first reference, and can be shortened to Auburn on second reference; 

the use of the university name is preferred in academic material, rather 

than the informal AU initials.

7. Appropriate printing procedures must be followed, and can be found 

in the printing procedures section of the Style Guide. Procedures include 

a printing approval form or exemption from OCM before a piece can be 

printed. Procurement and Payment Services will not pay for items printed 

without this form. In most cases, OCM strives to approve items meeting 

minimum design standards the same day they are received, although up 

to three business days may be needed in certain situations.

8. For more information about appropriate use of Auburn’s federally 

registered trademarks, visit http://www.auburn.edu/trademarks

* While these minimum standards apply for the vast majority of campus publications and materials, due to wide ranging needs and methods of 
communicating that are constantly changing, special circumstances or new types of concepts allow exceptions. Examples of exceptions are rare but may 
include sponsorship or contractual partner accommodation, teaser or “reveal” creative concepts, items of reference for faculty/staff or smaller internal 
audiences, hardcover books for re-sale or publishing, or items with images and design iconic to or strongly associated with Auburn, or formal invitations 
following external protocol. When questions arise, please contact OCM at 4-9999 and we will work with you to meet your needs.
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Graphic and Visual Elements
Overview
This section deals with basic identity elements: the wordmark, logos, seal, 

university colors, and typefaces that are the foundation of visual identity. 

The university’s name, wordmark, logos, and seal are trademarks and 

property of Auburn University. These elements may only be used by 

authorized units of Auburn University, or through approval for external use. 

When in doubt about which mark to use for different types of mediums, 

please contact OCM. 

What is a Trademark?
A trademark (or mark) is any logo, image, symbol, name, nickname,  

letter(s), word, slogan, or derivative used by an organization, company,  

or institution to identify its goods/services and distinguish the institution 

from other entities or competitors. It is “owned” by the organization and  

cannot be legally used outside of the organization without permission. 

The name “Auburn University,” for example, is a trademark, and can be 

used on promotional materials or merchandise only with permission; 

Samford Hall visual icons, and numerous other symbols and icons are  

also protected trademarks. When a product makes reference to Auburn 

(as the university), such reference requires approval. Auburn is a federally 

registered trademark.

Auburn University Name, Wordmark,  
and Other Identity Marks
Our name is the primary means by which we are recognized; therefore, 

the Auburn name, in the appropriate font that constitutes our wordmark, 

must appear on the front and back of all forms of communication. Only 

approved visual elements or icons (see page 11) may be paired with the 

wordmark to form the logo. The wordmark may not be visually altered, 

overprinted, paired with unapproved images, bordered, changed propor-

tionally, or otherwise tampered with in any way. For examples of inappro-

priate use, see page 31.

Primary treatment of wordmark
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Size and Appearance: At minimum, the wordmark should appear no 

smaller than one-half an inch high on a standard 4" x 9" brochure, and 

larger on larger publications. In busy or complex designs, it should be  

surrounded by appropriate white space to set it apart. It should be  

combined with a graphic element (see next section) to constitute a  

university logo, except in specified situations.

The wordmark should appear in an official Auburn color (see page  

15). Solid black can be used in materials reproduced in black and  

white (including facsimile cover pages, memorandums, newsletters,  

or newspapers) or all white for reverses on a dark background. In special 

circumstances, if a printed piece is two-color but not orange and blue, an 

alternate color may be used.

Download wordmarks and visual elements at:  

www.ocm.auburn.edu/styleguide. Anyone receiving downloads must 

read and accept the trademark guidelines.

5/16 inch  
minimum height

x

x

x

x
x

No other graphic may encroach within a unit of x 

on the top, sides and bottom of the wordmark.

Clear space required

Absolute minimum size:
(Business card sample)

Minimum size for standard  
4x9 inch brochure:

one half inch  
minimum height
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Logos and Approved Graphic Elements  
Paired with the Wordmark
The Auburn wordmark should be accompanied by the interlocking AU,  

preferably for promotional, informal, or athletic use, or the stylized 

Samford Hall tower symbol, preferably for use on academic materials, 

college/school publications, and other non-athletic or formal promotional 

materials. The Samford Hall tower icon is intended to visually symbolize 

tradition, history, and academic prestige. 

Both the interlocking AU and the Samford Hall tower icon may appear 

separately from the wordmark when used as graphic support in a pub-

lication, provided that standards for use of the wordmark are already 

met in the design. Also, the icons may be used without the wordmark 

for internal university communication, or community projects where the 

audience is already highly familiar with the symbols.

The AU and tower icons may not be paired with other type or graphics 

to create a design which in any way violates the integrity of the icon or 

the standards presented in this guide.

Acceptable color combinations for the interlocking AU. Acceptable color combinations for the Samford Hall tower icon.
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Embroidery Guidelines 

Digitized Auburn Trademarks 
The designs on this page show approved usage of official university logos 

and how they can be combined with school or department names to com-

ply with established standards for embroidered items only. The digitized art 

for the tower and wordmark is available to vendors through the Collegiate 

Licensing Company. This art has been modified specifically for embroidery 

while maintaining the visual integrity of the original logo design.

Configuration and Color

The logo art may be used in its original vertical format as shown at upper 

right, or it may be set up in a horizontal arrangement as shown in the 

bottom photo. The horizontal treatment works especially well with  

long names. When setting up for stitching, be sure to pay close attention 

to the spacing of elements, as shown here. 

Various approved color combinations are displayed here, as well. Try to 

match, as close as possible, the official blue (Pantone 289) and orange 

(Pantone 172, for fabric).

Accompanying Type

A sans serif font set in all caps is recommended for the name of the 

school, department, or organization. Since this type is not digitized like 

the Auburn logo and wordmark, it will be set up by the vendor according 

to the particular client. We recognize that all vendors don’t use the same 

equipment or software, but a plain block font as shown in these designs 

should be an option that is readily available. This alternative should offer 

some consistency in maintaining Auburn University’s visual standards, 

while giving vendors the opportunity to use their available resources.

Interlocking AU or Samford Tower

For embroidery projects, the client may choose either the Samford tower 

mark or the interlocking AU. The relative proportions to the wordmark 

should be maintained regardless of which symbol is used.

The samples above show two appropriate arrangements for how a  

college, school, or unit name may be combined with the university trade-

mark for embroidery. The simple block lettering for the unit name in 

place of the word UNIVERSITY, which has been digitized in the standard 

Galliard font, is only permitted in instances where the size of the lettering 

and the imaging process does not allow for the thin strokes in some fonts, 

as with stitching on fabric. 

Caps (right) present a challenge when it comes to embroidery because of 

the limited amount of space available for design. With a dean’s approval, a 

college, school, or unit name may be shortened to fit in one line beneath 

AUBURN in the trademark design as shown in the examples below. In 

this case, a font that closely resembles the trademark Galliard font may be 

chosen to enhance the look.
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•	Do not allow images or typography to encroach upon the required

clear space around the logo (see page 10):

•	Do not rotate or place the logo or wordmark at an angle:

•	Do not use independent logos or visual identities; all units that operate 

wholly as part of Auburn University must use the Auburn University 

approved visual identity:

•	Do not change the font of the logo, wordmark, or accompanying

names of departments, units, colleges, or schools: 

•	Do not “squeeze” or “stretch” the logo:

Examples of What Not to Do
Following are examples of inappropriate usage of identity elements. 

When there is a question, please contact OCM for assistance. 

•	Never hyphenate the name Auburn or Auburn University in the text

of a logo or in copy.

•	Never alter the wordmark or any visual elements:

•	Never overprint on the logo,

even when screened:

•	Never use unofficial university colors with the logo; instead, reverse 

it out in white for darker backgrounds, or print in black for two-color 

publications:

•	Don’t place the wordmark or logo over busy backgrounds:
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Get applications here  
for War Eagle Girls  

and Plainsmen.

AU BU R N

A u b u r n  u n i v e r s i t y 
A s s o c i A t i o n  o f

Aubie Admirers

HEY DAY!HEY DAY!HEY DAY!HEY DAY!HEY DAY!HEY DAY!HEY DAY!HEY DAY!HEY DAY!HEY DAY!

fffaaaaaaafaf CCCCCCCilitiesilitiesilitiesilitiesilitiesilitiesilities
dddddddddivisionivisionivisionivisionivisionivisionivision

Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation Graduation 
InstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructionsInstructions





A u b u r n  U n i v e r s i t y S t y l e  G u i d e  &  I d e n t i f i c at i o n  S ta n d a r d s  M a n u a l

Management of Auburn University Web Pages
OCM oversees the appearance of the main university home page and 

the pages directly linked from the main page. OCM reserves the right to 

review pages that are linked to university pages to ensure consistency for 

the institution.

Department heads are responsible for the content of departmental 

pages. Departmental pages should not attempt to duplicate official infor-

mation and should link readers to the correct pages for such information.

The Office of Information Technology manages the resources and technical 

issues regarding Web accounts, university servers, and system configuration. 

OIT coordinates with OCM and others to determine whether depart-

mental pages are acceptable.

Available Web Resources
The official Auburn Web site resides at www.auburn.edu on Sun/UNIX

servers running Apache server software. The material on the primary

university Web server is freely accessible by anyone on the Internet.

Secure Socket Layer (SSL) is not available on this server. PHP/my SQL

is available for Web scripting and database development. 

ASP/ASP.NET Windows Web Server: https://fp.auburn.edu 

This server allows ASP (Active Server Page) scripts and database  

development with SQL. It is available to departments and employees.  

SSL is required.

Real Media Server:

This server is available to academic departments for the distribution of

course related audio and video files and encoding live broadcasts.

Presentation Templates
Presentation templates (such as those used in PowerPoint presentations) 

are available for download at www.ocm.auburn.edu/styleguide. While 

not required for use, the templates do ensure consistency in public/exter-

nal presentations made by Auburn representatives, and make producing 

presentations an easier task. The templates include a background image and 

fonts, with ample space for customizing text. 

Video/DVD/CD Production
OCM provides broadcast services — including production of news packages, 

video news releases, commercials, and video presentations — for the  

university. OCM also consults with vendors to produce lengthy or  

complex video productions. There is no fee for internal production  

services, although projects are done on a priority and/or first-come,  

first-served basis.

Any video product intended for external audiences needs to be viewed 

by OCM to ensure proper use of the Auburn University name and marks. 
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Auburn reserves the right to remove network access to groups or indi-

viduals who ignore the guidelines or violate acceptable use policies as 

defined. Auburn also reserves the right to remove access for special prob-

lems such as pages that have become static, contain an excessive number 

of invalid links to other sites, or deny or degrade service to others.

Policies Applicable to Official  
University Web Pages
Department heads are ultimately responsible for departmental pages. 

Other employees, students, or outside contractors may design and/

or maintain pages. Each page should include an e-mail link to the page 

administrator, who may be defined simply as “webmaster,” and the date 

that the page was last modified or reviewed for accuracy.

Since browsers can link to a page without going through pages that are 

logically “before” or “above” it, each departmental home page should 

identify the department or unit and Auburn University, and provide a link 

to the Auburn home page, www.auburn.edu.

Official information that already exists on university pages (such as Bulletin 

information, calendars, descriptions of the university, etc.) may not be 

duplicated. Links to the existing information should be provided instead. 

All official pages should follow the university’s Style Guide & Identification 

Standards Manual for electronic information to maintain consistency in the 

use of punctuation, capitalization, titles, the university seal, and logo. Questions 

should be addressed to OCM. 

Any use of the university’s Web site to conduct research that collects 

personal information and/or identifiers must adhere to accepted proto-

cols on informed consent and must be properly encrypted to guarantee 

confidentiality. 

Web page design should follow the standards established by Section 508 

of the Rehabilitation Act to insure accessibility for individuals with disabilities. 

These federal standards can be viewed at www.section508.gov.

Web Colors
Official university colors are orange and blue. Pages for schools, colleges, 

departments, units, etc., should use official colors in headers, banners or 

other major design elements to maintain consistency with the Auburn 

home page. Official colors, for Web purposes, are, for blue, PMS 289, and 

for orange, PMS 172. In RGB mode, for blue PMS 289 the combination is 

RED=4, GREEN=28, and BLUE=67. For orange PMS 172, it’s RED=253, 

GREEN=90, and BLUE=30. Hex values are: blue: #003366 and orange: 

#ff6633.

No page will link directly from the main home page if it is not in compliance 

with color schemes, navigation and format as demonstrated by the home 

page. Templates are available from OCM to assist campus areas in complying 

with standards. 



Updated Web Guidelines 
May 1, 2009 
 
In September 2008 the Office of Communications and Marketing published the Auburn 
University Style Guide & Identification Standards Manual. Pages 32-33 of the guide 
address standards that apply to AU Web pages. The information below is meant to further 
clarify minimal standards that colleges, schools and departments should follow in their 
design and answer some of the questions OCM has received since publishing the Style 
Guide. 
 
Logo usage 
For college, school and departmental pages, the Auburn University logo should be 
prominently placed on the home page, preferably at the top left. There are two Auburn 
University logos that may be used; one is horizontal and the other vertical. The horizontal 
logo must be at least 186 x 84 pixels. The vertical logo must be at least 180 x 160 pixels.  
 
Side bars 
The main Auburn University template features a content area that is 770 pixels wide. At 
most screen resolutions, this leaves extra space on the sides. To maintain consistency 
throughout the site, campus Web pages should fill this area with Auburn blue (see section 
on Web Colors), PMS 289.  Any gradient of colors should stay close to Auburn blue. 
 
Currently, the Office of Information Technology is creating a wider template that will 
provide a larger content area, reducing the size of the side bars. The new template, which 
will be available for campus-wide use, should be available in summer 2009. 
 
Banners 
The current Web template calls for a blue screen over an image that relates to the 
department. For special events or occasions, or to tie in more closely to printed materials 
the unit has published, customized banners may be used commemorate or complement.  
 
Fonts 
The official font for banners on university pages is ITC Galliard Standard. College, 
school and departmental names should appear in the top banner in this font. Color should 
be white. 
 
Reminder: The OCM can help campus units with the design and development of Web 
pages, as well as consult on compliance issues. Contact Multimedia Specialist Brock 
Parker (brockparker@auburn.edu) for assistance. 
 
 

mailto:brockparker@auburn.edu
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Printing Procedures
These procedures, and the adherence to the graphic standards outlined 

in this manual and online, should be followed by all Auburn University 

employees for the procurement of printed material designed and/or initi-

ated by the Auburn community. Following them helps ensure good stew-

ardship of state funds in the area of publications and print material, and 

timely production and delivery of the material.

All printing jobs on campus fall into one of three categories: 

A. Printing

B. Stationery

C. Photocopying/duplicating 

Photocopying/duplicating done on campus and stationery items ordered 

through our online service do not require approval by OCM. Please see 

the sections on the next page on purchasing these items.

Any type of print order produced off campus — regardless of job size, 

quantity, or monetary value — requires OCM approval.   

A hardcopy or pdf file of the job intended for printing must be submitted 

to OCM to ensure correct use of university marks and graphic standards. 

Expect approval or, if needed, a request for changes to be returned 

within three working days or less. Following approval of graphic standards, 

the print job will take one of several paths outlined below, based on the 

type of item.

For all projects intended for an external audience, OCM requests  

20 copies from vendors for our central university printing files. 

Occasionally, if the vendor does not send these samples, OCM may  

contact departments to request samples.

A) Printing

As a state agency, Auburn must follow regulations based on the estimated 

cost of a printing job. Jobs are categorized based on the cost estimate:

•	 Under $2,500

•	 $2,500 – $7,500

•	 Over $7,500

With the exception of jobs over $7,500, departments may obtain quotes 

on their own and in most cases must use the printer with the lowest 

quote. To ensure graphic standards and state requirements are met, 

printers can't begin work on any project without written approval  

from OCM. 

Under $2,500

When your estimate is under $2,500:

•	 Send a hardcopy of the item to OCM; OR, you can email a pdf to Pam 

Kirby at sanfopa@auburn.edu.

•	 OCM will provide you a graphic standards approval form within three 

working days (assuming appropriate graphic standards are followed), 

which you must deliver with the job to the selected printer.

$2,500 – $7,500

•	 Complete a Banner requisition and submit estimates to PPS. Send the  

requisition number to Pam Kirby at OCM. Expect to receive an email 

from PPS with the P.O. number for the vendor, following receipt of a  

purchase requisition. 

•	 Send a hardcopy of the item to OCM; OR, you can email a pdf to Pam 

Kirby at sanfopa@auburn.edu.

•	 OCM will provide you a graphic standards approval form within three 

working days (assuming appropriate graphic standards are followed), 

and will copy PPS.

•	 Deliver the job to the printer with the OCM approval and the P.O. 

number. 

Over $7,500

•	Complete a Banner requisition to initiate the sealed bid process 

required by state law for jobs costing $7,500 and above. The process 

for sealed bids requires approximately 10 to 20 working days, following 

receipt of a purchase requisition. Send the requisition number to Pam 

Kirby at OCM.

•	 Send a hardcopy of the item to OCM; OR, you can email a pdf to Pam 

Kirby at sanfopa@auburn.edu.

•	OCM will provide you a graphic standards approval form within three 

working days (assuming appropriate graphic standards are  

followed), and will copy PPS.

•	When you receive from PPS a notification of the vendor awarded the 

job, provide the vendor with the OCM approval form and the P.O. 

number that will accompany the notification from PPS.



B) Letterhead/Stationery/Business Cards

Based on a university-wide bid, PPS has identified an approved vendor for 

all stationery items. To order letterhead, stationery and business cards, 

visit www.ocm.auburn.edu/stationery. There is a standard business card 

allowing for 10 lines of text. Two versions of letterhead are available — one 

primarily for central administration and another primarily for colleges and 

schools. OCM can assist with questions about the stationery items, but as 

long as the standard forms are used, there is no need for approval prior 

to ordering. 

C) Photocopying/Duplicating

For cost savings and efficiency, all jobs that are strictly photocopying/

duplication (black-and-white or color copying) should be produced on 

the Auburn campus. CopyCat is available for this service. If CopyCat 

is not able to produce an order, they will forward the order to OCM 

for approval to use an outside vendor, and the job is considered a print 

order.

CopyCat works with OCM to review graphic standards so that an extra 

approval step is not necessary.

CopyCat services include:
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Contacts for Assistance
Office of Communications and Marketing
www.ocm.auburn.edu

334-844-9999

23 Samford Hall

Auburn, AL 36849

Executive Director of Communications and Marketing:  

Deedie Dowdle, ddowdle@auburn.edu

	

Marketing and Creative Services Director:  

Camille Barkley, barklnc@auburn.edu

	

Print Approvals: Pam Kirby, sanfopa@auburn.edu

	

News and Web Manager: Mike Clardy, clardch@auburn.edu

Video or electronic news, Broadcast Supervisor:  

Jim Jackson, jacksjw@auburn.edu

Senior Publications Editor: Kevin Loden, lodenke@auburn.edu

Creative Services Supervisor: Al Eiland, eilanad@auburn.edu

Office of Trademark Management  
and Licensing 
334-844-5180

6 Samford Hall 

Auburn, AL 36849 

Contact: Susan Smith, AUTrademarks@auburn.edu

Primary Web Resources
	 Online Style Guide and downloadable logos and templates: 

		  www.ocm.auburn.edu/styleguide

	 Printing or graphic production:

		  www.ocm.auburn.edu/graphicservices

		  www.ocm.auburn.edu/creativeservices

	 Stationery resources:

		  www.ocm.auburn.edu/stationery

	 Office of Communications and Marketing resources:

		  www.ocm.auburn.edu

	 Trademark resources:

		  www.ocm.auburn.edu/trademarks

CD/DVD printing
Jewel cases and inserts
On demand printing 
Web submission of jobs 
Custom publishing
Course packet printing
Copyright procurement
High speed digital black and white  
  (up to 315 cpm)
High speed digital color (60 cpm)
Binding
Folding
Saddle-stitching
Laminating (small and oversize)
Stapling
3-hole punch
Shrink wrapping
Scoring
Perfing
Cutting
Typesetting and design

Invitations
Flyers
Newsletters (B&W/color)
Campus mailouts (staff, faculty and  
  staff, deans, directors, dept. heads. etc.)
Variable data personalization of  
  documents
Addressing of envelopes and  
  pre-printed documents
Envelope stuffing
Tabbing
Poster printing
Large format poster printing  
  (up to 60” wide)
Poster mounting (foam board, gator  
  board)
Poster laminating
Vinyl banners
Canvas prints
Fine art prints

On-campus Mailing Lists

CopyCat can provide on-campus lists; call 844-4200. The 

lists include deans, department heads, and directors. They 

can provide the lists even if they are not doing the printing 

and distribution.



www.auburn.edu/styleguide
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