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• Top licensees: Under Armour, Knights Apparel, 
Lululemon, MV Sport, Colosseum, Balfour

• Subcategories: T-Shirts, Polo Shirts, Headwear, Class 
Rings, Drinkware

OVER 500 CURRENT LICENSEES ACROSS 
APPROXIMATELY 460 PRODUCT CATEGORIES AND 
SUBCATEGORIES
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$4-$5 MILLION IN ROYALTIES ANNUALLY

• Key retailers: AU Bookstore, AU Team Shop, J&M 
Bookstore, Amazon, Alumni Hall, Dick’s Sporting 
Goods, Fanatics, etc. (Almost 4,000 retailers!)



Promote Officially Licensed Products
– Experiential retail (Pop-up Shops)
– Brand Collaborations
– Support retailers & direct-to-consumer licensees

Social Media
– Instagram - @auloveitshowit
– Twitter - @auloveitshowit
– Facebook - @auloveitshowit

Consumer Website
– www.auburnloveitshowit.com
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AREAS OF FOCUS



 Brand Protection
– Federal Registrations

• Standard logos, Vintage Logos, Institutional Marks, 
Aubie, Campus Landmarks, Verbiage, etc.

• See complete list under Brand Elements
at licensing.auburn.edu 

– Counterfind
• Web takedowns including Amazon Marketplace, Etsy, 

Facebook, etc.

 Cease and Desist Letters
 Gameday/City Enforcement
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AREAS OF FOCUS



 Serve the Campus Community
– Departments

– Faculty

– Student Organizations

– Alumni Clubs

 Connect with Licensees
– Apparel

– Promotional Products

– Other

 Email
– General: licensing@auburn.edu
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CONTINUED
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STAFF COUNCIL AND THE AUBURN BRAND
LICENSING.AUBURN.EDU/CAMPUS-DEPARTMENTS/

 All product must include the official departmental logo, per Brand Guidelines.

 Campus Departments may use the interlocking AU, tiger eyes, and eagle logos, as well as Auburn word marks as graphic 
elements, but may not use vintage logos or the university seal. Any logo should be separate and stand alone from the 
rest of the design. In other words, the interlocking AU, etc. may not be incorporated into artwork. Departments may 
incorporate the Aubie image into their designs.

– The department’s depictions of Aubie need to be reasonably consistent with university’s then-current depictions of Aubie, 
including with respect to size/portion and current demeanor and characteristics. In the department’s depiction, Aubie may be 
shown as wearing items that reflect the department’s mission.

 Aubie’s name and/or likeness should not be used in the overall branding of a department or project without formal 
approval from the Aubie Program and the Office of Trademark Management & Licensing.

 Designs may contain graphics that reflect the Auburn campus, but the design cannot incorporate the department logo or 
event into the graphic or verbiage or alter the Auburn graphic or verbiage to reflect the purpose of the department or 
event.

 No patterns or designs may be placed inside Auburn logos. Only the word “AUBURN” may be altered with a pattern 
design inside the letters
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BRAND USE REQUEST FORM

 All requests for product should start here

– Must hit the submit button

– Confirmation Email with your form details

– Form Reviewed within 48 hours

– Approved or contacted if any further questions

– Receive email with further instructions
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JASONH@AUBURN.EDU
ELLIELARUE@AUBURN.EDU

LICENSING.AUBURN.EDU
(AUB.IE/TM)

@AULOVEITSHOWIT

Email Website Socials

CONTACT US
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